
Female Braveheart: The Spokeswoman

LOLA: JOIN THE REVOLUTION 

On a quest to 
promote women’s  
health everywhere, 
Female Braveheart 
ventures to the vast 
regions of mundane 
office parks and 
gross public 
bathrooms to set 
women on the right 
path. 



Lola Braveheart :30
A WOMAN stands in the tampon aisle on a 
late-night pharmacy run. 

SUDDENLY--the lights flicker. Wind blows. A 
FEMALE BRAVEHEART appears, complete with face 
paint, kilt and accent. 

BRAVEHEART: No! Stop! We must fight!  
WOMAN: Who are you? And how did wind get in 
here? 
BRAVEHEART: I’m the leader of the revolution.
WOMAN: Says who?
BRAVEHEART: My Linkedin profile. Come, will 
you join me?
WOMAN: Revolution against what? 
BRAVEHEART: Tampons. 
WOMAN: You’re serious. 
BRAVEHEART: There’s no government regulation 
on what’s inside of any of these female 
empowerment products. We must fight! 
 

INSERT - LOLA TAMPON BOX

BRAVEHEART VO: LOLA tampons are made of 100% 
organic cotton. No harmful dyes that most 
other feminine hygiene products possess. 

OTS: Woman ordering LOLA tampons on her phone.

WOMAN: Wow,I can set up a monthly delivery 
right to my door.  

VO: Lola Tampons. Join the revolution.  

TAG:  

WOMAN: You know you could do this without the 
costume. 
BRAVEHEART: Yeah, but it’s not as fun. 



Lola Braveheart :15
A WOMAN sits in a bathroom stall grabbing a 
tampon from her purse. 

SUDDENLY--the ground shakes. The stall door flies 
open. FEMALE BRAVEHEART sits on a horse. 

BRAVEHEART: No!  
Braveheart snatches the tampon away.
WOMAN: Uh, I was gonna use that. 
BRAVEHEART: You have no idea what’s inside of it! 
dyes, bioxins, fragrances, too! 
WOMAN: Wow, really? 
BRAVEHEART: Try these. 

INSERT - LOLA TAMPON BOX

BRAVEHEART VO: LOLA tampons are made of 100% 
organic cotton. 

VO: Lola Tampons. Join the revolution. 

TAG:  
Woman stands at the sink washing her hands. 
WOMAN: How’d you get a horse in here?   



EXPERIENTIAL IDEAS
Inspired by action items Lola has already put in place to support women’s reproductive health

ART INSTALLATION

CONCEPT: Most of the time when we 
buy products, we don’t especially ones 
that don’t’ involve food. But tampons 
go into our bodies as well so it’s 
important we keep in mind what 
they’re made of as they can be 
detrimental to our overall health. 

IDEA: Open and free to the public, 
visitors have access to artistic displays 
of the products  found in feminine 
hygiene brands including but not 
limited to: Sawdust, Chemicals 
including dioxin, fragrances and dyes. 



WEB SERIES/SHORT WEB 
CONTENT

CONCEPT: Female health is 
something that is often awkward 
and painful to discuss. In fact, it’s 
not something we see addressed 
nearly enough in our mainstream 
media, especially past puberty. It’s 
important for reproductive health 
to be supported publicly so that 
women can gain the care they need 
in all chapters of their reproductive 
lives. 

IDEA: Focus group of women of 
differing ages share their first period 
stories, whether they be funny, 
happy, sad or traumatic.  We see 
them support and enjoy each other, 
destigmatizing the realities of the 
female body.



HIDDEN CAMERA/EXTENDED COMMERCIAL

CONCEPT: Women all over the world struggle to afford feminine hygiene products. It can affect their education, 
careers and financial future. It’s important that we recognize feminine hygiene as a right and not a privilege. 

IDEA: Shot similarly to a hidden camera show,  Lola employees give out their products to women in homeless 
shelters or on the streets as well as information as where to find programs that offer aid to women and girls living 
in poverty. 


